
PROGRAM OF STUDY 
PMBA Class 59 – Spring 2019 

Printed Name: _____________________________________ R-number: ___________________________

FDN 500 Essentials for MBA Success (1.5 credits)  

FDN 501 Professional Communications for Business (1 credit) 

FDN 502 Critical Thinking in Business (1 credit) 

FDN 503 Ethical and Social Issues of Business (1 credit)  

FDN 504 Data Analysis for Business Decisions (2 credits) 

DBC 501 Financial Accounting for Business 
Leaders  DBC 506 Leadership with an Entrepreneurial 

Mindset 

DBC 502 Managerial Accounting for 
Business Leaders DBC 507 Unlocking Human Potential 

DBC 503 Economic Environment of 
Business DBC 508 Strategy Essentials 

DBC 504 Financial Decision Making DBC 509 Creating and Delivering Customer 
Value 

DBC 505 International Business Challenge DBC 510 Customer Centric Operations Mgmt. 

 

CAP  611 Integrative Capstone Experience I 

CAP  612 Integrative Capstone Experience II 

INTG 605 International Business Experience 

 

1. 4. 

2. 5. 

3. 

*Professional MBA Class 55 students may complete an optional concentration in Entrepreneurship, Finance, or Marketing by completing 4 elective
courses (8 credits) in those fields of study.

Total Credits to Complete Degree = 42.5 
Changes in this program are permitted only by the Director of Student Services through the office of the Dean. 

Approved by: ________________________      Program Terminates:   December 2024* 

Student Signature:  _______________________________ Date: __________________________ 

*Your program of study will expire after 5 academic years.

Updated: 2/8/18 

FOUNDATIONS COURSES (5 courses = 6.5 credits) 
       

DISCIPLINARY BUSINESS CORE COURSES (10 courses, each 2 credits = 20 credits) 

INTEGRATING COURSES (3 courses, each 2 credits = 6 credits) 

    ELECTIVE COURSES (5 courses, each 2 credits = 10 credits) * 


